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to behave in a way that every decent instinct in his nature
revolts against. The disgusting habit of ptying into
private affairs and pestering people related to suicides or
murderers was not, as many say carelessly, introduced by
the Daily Mail. That paper for a long period discouraged
anything of the kind. Only during the past fifteen or
twenty years has competition for readers grown so frenzied
as to prompt demands upon reporters that, as a body,
they detest and resent.
Nobody in any position of authority in the office of a
popular daily newspaper believes that readers can be
attracted by appeals to their intelligence. Important,
interesting news skilfully presented; good writing by
men and women in touch with life at many points;
criticism which takes for granted an eagerness to know
the best that is being thought and imagined—these may,
it is admitted, have their value as window-dressing—that
is to say, they may help to persuade advertisers that a
newspaper goes among people of education and culture.
(The advertisers—poor fish!—delude themselves into
supposing that such people are affected by advertisements.)
But any suggestion that features of the kind mentioned
can swell the number of purchasers would be received
with a shrug of impatience. That competition reduces
even the best-intentioned to the level, or below the level
of the frankly cynical, is shown by the methods of the
News-Chronicle.
The Cadbury family, which chiefly owns this paper,
and Sir Walter Layton, who is its controller, are known
to be desirous of aiming at a high ideal. Yet they adopt
the view that, in search of circulation, they must do as
their rivals do—and then some! For example, their
contents bills urge people to buy the paper for racing
tips, for advice from a " beauty specialist/* for knitting

